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For the last few years, Apple Company has been topping in customer satisfaction in the industry of the manufacturers of the personal computers.  The lead of company can be attributed to things that include a very specific leadership brand, products’ lineup which is wide yet linked, and meticulously controlled experience of the retail (Maull, Geraldi, and Johnston, 2012). The good customer services are another factor that has helped the company to remain on top for a long time as compared to its competitors. That is to mean that when compared to its close rivals in the industry, Apple has hardware ecosystem linked by its Mac OS X, iOS, and iTunes. The company has total control over its products. It has also been able to diversify to other kinds of devices of gadgets past laptops and desktops. 
Apple Stores face time with products and stakeholders such as the customers. The company is the best illustration of what brings out the difference from its peers and is an example of approach of the company(Maull, Geraldi, and Johnston, 2012). Apple interacts with most of its both existing and potential customers through the retail stores. There more than 300 Apple shops in the whole world and therefore the stores are able to control the whole experience. Retail shops are expensive to run, but it can dictate the brand of the organization and define how the clients interact with the firm. Apple shops take that role on themselves through certain third-party retailers and offering its products online. The company also put its client first. Some of the products of the Apple are much more customer oriented than they are technically oriented. Apple Company manufactures a wide variety of personal computer products of best qualities and at affordable price. Things like making technology easier to comprehend for non-technical individuals, customer services, and marketing can break or make perception of the customers of the company (Maull, Geraldi, and Johnston, 2012). The customer service of Apple is illustrative of the difference and is perennially ranked highly.  It is not that company does everything of course right but try to be unique.














Reference
Maull, R., Geraldi, J., & Johnston, R. (2012). Service supply chains: a customer perspective. Journal of Supply Chain Management, 48(4), 72-86.
